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ACTE: It's Unsafe For Assn Execs
To Travel Together

After Plane Crash on Hudson
River, Assns Examining
Travel Policies

By Melissa Mercer

The Association of Corporate
Travel Executives (ACTE) has con-
ducted a survey of 101 firms and
found that 16 percent of global
companies do not limit the num-
ber of executives traveling on the
same flight—a policy that the group
believes could “bring companies
down to its knees” in the event that
a disaster, such as a plane crash,
wouid occur,

The survey was spurred by US
Airways Flight 1549's ¢rash into
New York's Hudson River, where
23 of the 155 passengers on board
were reported to be executives of
one financial firm. Pilot Chesley
Sullenberger was able to guide the
plane to a safe landing.

"The reliability of air travel makes
the unthinkable seem impossible,”
said Susan Gurley, executive direc-
tor of ACTE. “Yet it may only take
one accident, one malfunction, or
even a chain of ihe most unlikely

- events to spawn disaster. The hero-
ic conclusion of last week's incident
only serves to emphasize the need
to tighten up corporate policies re-
garding the number of executives
and employees that travel on the
same flight.”

The survey showed that of the 84
percent that do have such a travel
policy that prevents emplcyees
from iraveling on the same flight,
61 percent apply it only to only the
organization’'s executives. While
11 percent strictly held corporate
officers and directors to the rule,
only 28 percent apply the rule to all
empioyees.

The question still remains as to
what constitutes a safe number of
executives to travel on one flight.
ACTE'’s survey revealed that 40
percent limit the number to 3-4
executives, 13 percent limits it to
5-6 emplioyees, and eight percent
permit up to 8 executives to travel
on the same flight. Only eight
percent of respondents said that
no more than 1-2 executives could
travel together.

“It cannot be denied that execu-
tives are much safer flying con the
same plane than they are traveling
in the same car,” Gurley said. "Yet
there are many variables to be taken
into account in reducing the risk
to which travelers, and their com-
panies, may be exposed through
business travel.”

Acknowledging that plane crash-
es are few and far between, Gurley
cited the reason for her concern was
that "there have still been a number
of cases where sports teams and
companies were seriously crippled
by the loss of key personnel who
were traveling together on the same
flight."

Gurley said that at the bare mini-
mum, companies should provide
training for employees in the event
of an aviation disaster. The survey
showed that 90 percent did not have
escape training policies in place,
five percent said they did, and the
remaining 5 percent said they were
in the process of implementing the
policies.

“A loss of upper management
now, especially during these chal-
lenging economic times, could
mean survival for a firm, and jobs
for thousands of other employees,”
Gurley said.

“This is clearly a case where
companies needn’t bet against the
odds.”

director of Bromley Communications.

On Jan. 26, Hospitality Sales & Marketing Association International (HSMAI) presented the
2008 Adrian Awards, which honor creative brilliance and best practices in hospitality, travel
and tourism related marketing. Shown here from left to right: Ernest Bromley, chairman &
CEQ of Bromley Communications; Scott White, executive director of the San Antonio CVB;
Sandy Smith, marketing director of the San Antonio CVB; and Jeff Miraglia, group creative

HSMAL
SRIAN
AAHDS |

~

Tina Stark, 2008 ACOM President (right) passes the torch to Lyan Tassler, 2009 ACOM President

(left).

ACOM Holds 21*

Annual

Conference in New QOrleans

Lyan Tassler Begins Term As
2009 ACOM President

By Melissa Mercer

The Association for Convention Op-
erations Management (ACOM) hosted
its 2009 Annual Cenference from Jan.
9-11 at the Westin Canal Place in New
Crleans, providing its 230 attendees with
educational sessions and networking op-
portunities geared towards relationship
building between convention service
managers and meeting planners.

At the conference, 2008 ACOM Presi-
dent Tina Stark, director of housing
& registration sales at The Housing
Connection, passed the gave! to 2009
ACOM President Lyan Tassler, assistant
vice president of convention services at
the Greater Miami Convention & Visitors
Bureau.

“Everyone came together to make this
evenl a success despite such difficult
times,” Tassler said. “| look forward to
looking with the board, along with our
Annual Conference committee, to make
next year’s conference experience even
better.”

Themed, “The Scul of Service,” the
conference added a little New Orleans’
flavor for attendees to enjoy. To start
things off an the right foot, ACOM’s key-
note speaker, Sam Glenn, author of “A
Kick in the Attitude,” performed an on-
stage chalk art drawing of a lighthouse
that complimented his message about
“finding and following your light.”

“Glenn’s presentation melded in very
nicely with our conference, in the sense
that it was all centered on having a
positive attitude so you can work more
efficiently with those arcund you,” Tassler
said. "It was funny, engaging and very
rapid fire so it forced attendees to really
pay attention to what he was saying.”

Avariety of awards were distributed at
the conference’s annual business meet-
ing and luncheon. ACOM honored Paul
Ruby, CMP, Westin Park Central; Sher-
Rhonda Cabean, Baltiomre Convention
Center; and Bob Berry, CEM, Irving CVB
with the CSM of the Year Awards,

Al Hutchinson, vice president of sales
and services for the Virginia Beach CVB
was honored with the Executive Excel-

lence Award; Lynn Brewer, senior vice
president of meetings at the American
Bus Association received the Meeting
Professional of the Year Award, Ade
Herris of the Greenvilie CVB received
ACOM’'s Member of the Year Award, and
Freeman’s Eric Blanc received ACOM's
President’s Award.

Attendees also enjoyed a variety of
educational sessions spanning a variety
of topics, including creative site inspec-
tions, ADA compliance, technology
trends and destination marketing, but
Tassler told USAE that one of the best-
received sessions was the panel discus-
sion on green meetings. The discussion
was led by Jaime Nack, president of
Three Squares, Inc. and director of
sustainability and greening operaticns
for the Demccratic National Convention
Committee, and touched on the ongo-
ing sustainability trends throughout the
industry.

“According to the feedback we just
received, attendees told us that they one
of the biggest things they took away from
this session was that their return invest-
ment is going to be three- or four-fold
both rescurce- and cost-wise, which is
a huge impact on operations,” Tassler
said. “This stuff is going to be par for
the course 10 years from now, and | am
thankful that we were able to offer our
attendees insight to this cuifing-edge
education relative o what the trends are
in the industry.”

And when attendees weren't soaking
up the knowledge from the educational
sessions, they were mingling at the vari-
ous networking opportunities offered by
ACOM, including the After Hours event
{where aitendees were allowed to wear
their pajamas to the iate-night event).

“The events this year were terrific,
very innovative,” Tassler said. “As far
as next year's networking evenis go,
we are still working on that but we are
definitely tweaking the schedule to give
them longer breaks in between sessions,
and we are also looking at bringing back
the speed-dating format so that meeting
professionals and convention operators
are able to mingle more.”

Tassler added, “I think that the confer-
ence was a success, and | look forward
to seeing everybody again next year in
Dallas!”




